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Something is used to attract the reader’s or viewer’s attention. In a print ad, it might be a
photograph or illustration, bold type, white space around the art and words of the ad, or
the ad's size. In a commercial, it might be images, sounds and voiceovers on the screen.

Some information, such as details, price or availability, is provided to create i
product being advertised.

Something is used to make you desire the product. A celebrity may appear in the
ad/commercial. The images and language of the ad/commercial may suggest that you will
benefit from the product.

Action

Something is done to urge to act now. There may be a time limit on a sale price or a limited
supply of the product.
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